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GETTING STARTED

Think through what it is you’d like to accomplish and the 

type of program you could develop to get you there.



WHY STUDENTS?

• Invest in the future of the field (and of 
your association)

• Peer to peer communication

• Two way street: You give students 
information to share as ambassadors, but 
you also get information from them to 
help you in your marketing/promotion 
efforts



HOW DO YOU GET 

STUDENTS INVOLVED?

• Track down your target 

audience. Does your 

organization have a 

program for student 

clubs? Department or 

student members? 

• Make it fun! Give students 

the resources and then let 

them run with it. 





TALKING POINTS & 

OUTREACH TIPS

• Information 

for K-12 

presentations

• Contacting 

community 

groups and 

schools



MEDIA & PROMOTION

• Media kits

• Customizable 

flyer templates



LET THEM DO IT!



DIVERSITY WALL



FILM SCREENING



CAMPUS TABLING



CLASSROOM OUTREACH



WALK THE WALK

AAA staff partnered with Archaeology in 

the Community and grad student 

volunteers to speak to more than 200 

grade school students



THE ENGAGEMENT 

FACTOR

How do you move from 180 campus groups and other participating 

organizations to a message that reaches six continents?

#AnthroDay



EMBRACE THE CELEBRITY





MEASURING SUCCESS

• Grassroots campaigns take time to grow

• Social media metrics

• Media coverage

• Follow up! Send out surveys, listen to 
feedback on social media and make 
adjustments for the following year. 



QUESTIONS?

Anne Kelsey

Marketing & Communications Manager

akelsey@americananthro.org 

571-483-1171

Jeff Martin

Director, Communications & Public Affairs

jmartin@americananthro.org

571-483-1163


